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Amendment 4 could leave Florida in a permanent recession

The Florida Secretary of
State has certified
OHomet own
ballot placement in the
2010 election as
OAmendment 4.
to Floridians for Smarter
Growth, Inc, Amendment 4
could bring economic growth
to a halt and solidify the loss
of nearly 500,000 Florida
jobs. Due to the expense,
redtape and uncertainty
imposed by Amendment 4,
new businesses will find it
virtually impossible to move
to Florida. Existing busi-
nesses will find it nearly im-
possible to grow, and Flor-
idads working
suffer most.

OHomet own
the name of the political

D e mccommittee that is sponsor-

ing Amendment 4. The
group has been trying since

(2007 to get their agenda on

a statewide ballot. While
they say that their intent is
0Ot o empower Vv
real objective is to stop
growth at any cost. Under
their proposal, special inter-
ests on both sides of the
development debate will
gain influence at the ex-
pense of ordinary citizens.
Rather than being compelled
to compromise, interest
groups will be encouraged to
draft the most extreme pro- |
posals and hire political con-
sultants to sell them. Under
Amendment 4, sound bites

D e mwill have more influence

than sound planning.

Amendment 4 will force tax-
payers to fund expensive
elections for every technical
change to their local com-
prehensive plan. It is quite
conceivable that voters

SEEAMENDMENT 4PAGE 5
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Science First calls Nassau home

There can be no doubt that
the Internet is becoming an
increasingly more important
t60l when companies begin
the process of searching for
new locations to expand or
relocate their businesses.
That became abundantly
clear to NCEDB staff when
they received
last January from contact
information provided on
NCEDBG® s
www.expandinnassau.com

websi tmuni

Executive DirectofSteve
Rieckresponded by calling
Science FirstVice President
Aaron Bellat his office in
Buffalo, New York. Mr. Bell
explained that he was con-
sidering relocating his busi-
ness, and that his web
search indicated that Nas-
sau County might be a can- 6
didate community. He was
focusing his search on com-
ties in

tax personal

stLee, |
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cifically Nevada, Texas,
South Dakota, and Florida.
Other key decision factors
included t he
quality of life, the quality of
its school system, and finan-
cial incentives to assist in
the relocation.

Science First is a family
owned business originally
i ncorporated
nc. o
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Cloudy skies on the economic horizon

In 2008-09, the Nassau
County Economic Develop-
ment Board (NCEDB)n an
ongoing partnership with
the Cornerstone Regional
Economic Development
Partnershipand the First
Coast Regional Work Force
Development Board

by

ol t i s

accelerated throu

c (Hogkgpye, g yprgny

. ued its formal Business
national conomigntion Program in Nassau

reces $£qungy.n é

m July 1, 2008 through
. une 30, 2009, NCEDB Ex-
2008 and into thescytive DirectorSteve Rieck
i rst
Noelle Perrymet personally
with senior executives from
thirty-six Nassau County

companies. The companies

selected represented a di-
verse crosssection of the
Nassau County business
community and were cho-
sen so as to be representa-
tive of the whole of Nassau
County as shown in Figures
One and Two, right.

It is clear that the national
economic recession that
began at the end of 2007
accelerated through 2008
and into the first half of
2009. The unemployment
rate for Nassau County in
December of 2007 stood at

Figure Three a seasonally adjusted 3.9

The Director

Retention Survey Business Size Distribution
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Figure One
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Retention Survey Business Sector Breakdown
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Figure Two

percent. By June, 2009,
unemployment had risen to
9.7 percent, meaning that
3,463 Nassau Countians
were out of work. Relative
to other counties in the
Northeast Florida region,
however,
unemployment rate was

third lowest. Unemployment

for the Jacksonville MSA in
June was 10.5 percent with
Flagler County having the
dubious distinction of hav-
ing the highest unemploy-
ment rate in the State of
Florida at 15.5 percent.
Figure Three, left, presents
unemployment rates for
June 2009, by county.

Nass:ée

Current market conditions.
Employment among the 36
companies we surveyed was
either stable, or down mar-
ginally. Several companies
indicated that their greatest
accomplishment in the past
five years was simply man-
aging to stay in business.
Nevertheless, several of the
financial institutions with
whom we spoke noted that
their businesses continued
to grow and capture greater
market share, even in the
down economy. Despite the
spike in gasoline prices dur-
ing the summer of 2008,
transportation companies
also continued to experi-
ence

CONTINUED ON PAGE 3
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slight to moderate growth.
0Bi g boxo6 ret:
smaller boutique shops
claimed they were holding
their own with their core cus-
tomer bases, but a decline

in visitors to Nassau County
was adversely affecting their
bottom lines. The busi-
nesses that are facing the
toughest challenges in to-
dayds mar ket
vention and tourism indus-
try, where business is said to
be off by as much as 3@835
percent from a year ago.
Particularly hard hit are re-
sort properties that suffered
as corporate business travel
came to a virtual standstill

after the first of the year.

A

Current and planned expan-
sions. The only capital pro-
jects that were undertaken
during this reporting period
were those for which funding
had been committed prior to
the start of the recession, or
projects that had to proceed
under threat of losing traffic
concurrency entitlements. A
major expansion and reno-
vation at The RitzCarlton
Amelia Island is nearing
completion. With this expan-
sion, the resort hotel should
be able to attract a greater
variety of convention busi-
ness when the economy
recovers. Several retall
ostrip devel
been completed along the
A1A corridor between U.S.
17 and Amelia Island Park-
way. It appears that it will
take many months before
that new space is fully ab-
sorbed into the slow retail
market.

0f

Four of the businesses we
surveyed indicated that they
have plans to expand or
build new facilities when the

economy recovers. Those
projects represent potential
capital investments totaling
$18.4 million for 79,500
square feet of new space.

Workforce evaluation.None
of the companies we sur-
veyed this year was in a hir-
ing mode. Nevertheless,
based on their past experi-
ence, we asked them to
evaluate the availability of
job applicants, the overall n
quality of job applicants,
employee stability upon hir-
ing, and worker productivity
on the job. Interviewees
were asked to rate those
four workforce characteris-
tics on a scale of 1 to 5, with
1 being very low and 5 being
very high. On the dimension
of availability, employers
gave an average score of
2.8. For quality, the average
score was 3.0; for stability it
was 3.4; and for productivity
it was 3.5. Several employ-
ers indicated that a lack of
applicants with general busi-

presidential administration
and a Democratiecontrolled
Congress might have on the
business environment in

Pages

both the short and long
terms. They were particu-
larly concerned about the
possibility of new federal
regulations affecting a vari-
ety of industries, increased
taxes, and the possibility of

ONone of
companies we
surveyed this year
are in a hiring

major changes associated mode. 6
with the pending OEmpl oye
Free Choice Actdé6 in Con-

gress. On the other hand,
business leaders suggested
that initiatives like the eco-
nomic stimulus package, the
Troubled Asset Relief Pro-
gram, the firsttime home
buyer tax credit, and other
programs could actually
benefit the business com-
munity.

Community strengths and
weaknesses. Across the
board, interviewees cited
Nassau Count vy
life as its greatest strength.
Among other strengths men-

nessskills,secal | ed ti oned were 0:¢
skill so, and «(feel o6, ofri enic
skills was a majorobstacle pl e6, oaffl uer
to Nassau Coutrof cust omer b ¢
force being fully competitive. 0 pr oxi mity t o
When asked aboutthecom- ar ea o . The mc

pani es?®
ment activities, 83.3 percent
of employers said that their
headcount would remain
stable in the coming year;
13.9 percent indicated that
they would more than likely
be decreasing their head-
count over the next twelve
months; and only 2.8 per-
cent indicated that they
might add to their head-
count.

Pending legislative changes
of concern or interest to
businesses. Many of the
companies we surveyed this
year expressed concerns
about the impact that a new

f ut ur ementioned weakness was

otraffic and ¢
Al1A. O Ot her v
mentioned included depend-
ence on the 0¢
network to get things done,
small town politics, difficul-
ties with planning and per-
mitting, and concurrency
issues. Perceived barriers to
community growth in the
future included negative
attitudes towards future
growth, lack of vision and
leadership, rising costs to do
business, and a lack of suit-
able land with concurrency.

SEEHORIZONPAGE 4

Save the Date!
NCEDBG s

2009 Business & Industry
Appreciation Dinner

Guest Speaker: Dr. Steven

Wallace, President, FCCJ

t

e

f

he

Thursday, October 1, 2009 ¢ -
Reception begins at 6:00 pm’ S i ty

FCCJ Betty P. Cook Nassaté n

Center

Corporate table of 8 $750
Individual ticket $100

To reserve your table, pur-

n

)

chase your ticket, or for more

information:
Call (904)225-8878

Or email

info@expandinnassau.com
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Evaluation of public ser-
a nvises $urgenpatigipants

paramedic and were asked to evaluate vari-

ous services provided by

p0||ce protection local governments in Nassau

were ranked
hi ghes pisegl (g rate the services

Y

o .

county departments
municipalities,
business, hon

County. A io-5 scale was

and the results are pre-
sented in Figure Four.

Fire, ambulance/paramedic,
and police protection were
ranked highest by interview-
ees while property tax as-
sessment and community
planning scored lowest.
There were concerns that
while property values have
been falling in the current
economy, tax assessments
were not tracking those fal-
ling values. Community
planning has historically not
been rated very highly in

Nassau County. Employers
felt that recent planning ini-
tiatives like Vision 2032
would not result in meaning-
ful changes in how Nassau
County grows in the future.

There is no doubt that the
year ahead will be full of new
economic challenges and
opportunities. The Nassau
County Economic Develop-
ment Board will continue to

The Director

monitor through followup
visits those companies al-
ready surveyed and to inter-
view other companies
throughout the county. By
keeping in constant contact
with local businesses, the
NCEDB will maintain its
grasp of the developing
trends in this dynamic econ-

omy.

Figure Four
Public Service Average Score
Fire Protection 4.40
Ambulance/Paramedic 4.40
Police Protection 4.17
Sewage Treatment 3.91
City/village Services 3.68
Water Quality 3.54
Schools (k12) 3.50
County Services 3.50
Regulatory Enforcement 3.15
Traffic Control 3.06
Property Tax Assessment 2.88
Community Planning 2.85

Post Disaster Redevelopment Plan recommended for approv

Nassau County is one of five
coastal Florida counties se-

ministered by theFlorida
Division of Emergency Man-

d e s i g n deded to participategnra e a sagement
coordination between Pilot planning initiative to

reate a

' guide for disaster planning.

The pilot program was initi-
ated by theFlorida Coastal
Management Programand

vernmental .
go. € . enta the Florida Department of
organizations and - community Affairs, Division
regional of Community Planningn

organi zat

30QY . Fundng is provided

by the National Oceanic and
Atmospheric Administration
through the Florida Coastal
Management ProgramFlor-
ida Department of Environ-
mental Protection and by

the Federal Emergency Man-
agement Agencythrough a
Hazard Mitigation Grant ad-

OBest

The Post Disaster Redevel-
opment Plan (PDRP) is de-
signed to increase coordina-
tion between county depart-
ments, municipalities, busi-
ness, nongovernmental or-
ganizations and regional
organizations to redevelop
after a catastrophic disaster
in Nassau County. While
there are currently no fed-
eral requirements for a
PDRP, coastal counties and
communities are required to
include a PDRP either as a
component of their Compre-
hensive Plans or as stand
alone documents. Nassau

County will reference the
PDRP in its Comprehensive
Plan Coastal Management
Element.

The Executive Technical
Committee (ETC) for the
Nassau County Post Disaster
Redevelopment Plan (PDRP)
voted at their July 1 meeting
to recommend approval of
the document to theNassau
County Board of Commis-
sioners. Nassau County be-
gan the planning process in
June 2008 after being se-
lected to participate in the
pilot program. The program
has been coordinated by
consultants PBS & Jwith

SEEPDRR PAGE 7
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Science First

CONTINUED FROM PAGE 1

Its president isNancy Bell
whose father, a chemical
engineer, founded the com-
pany in 1960. Her two sons,
Aaron andNathaniel, help
Nancy make up the execu-
tive management team for
Science First. The company
manufactures handson sci-
ence lab equipment from
model skeletons to rain
gauges and soil and water
test equipment to portable
planetariums for schools
and corporate customers
around the world.

The Bells were attracted to
Nassau County
its access to a container
port, low taxes, good schools
and a lineup of local officials
who bent over backward to
hel p themo,
May 26 article in theBuffalo
News The Nassau County
team included NCEDB staff,
County CommissioneStacy
Johnson Nassau County

Amendment 4

CONTINUED FROM PAGE 1

would have to face as many
as 200 or 300 minor land
use issues on a single ballot.
For instance, if Amendment
4 had been law in 2006, the
small town of Carrabelle,
Florida, in Franklin County
would have voted 617
times! In 2006, the town of
St. Pete Beach in Pinellas
County adopted a local ver-
sion of Amendment 4. Ac-
cording to Floridians for
Smarter Growth, the result
has been economic col-

Growth Management Direc-
tor Walter Fufidioand his
staff, and local developer
Ron Flick president of Com-
pass Group NCEDB as-
sisted Science First in apply-
ing for and receiving a Quali-
fied Target Industry tax in-
centive and a Quick Re-
sponse Training grant from

process that protects
the health and safety
of the cou
dents while at the :
same time promoting |

quality economic de-
vel opment .
Bell was particularly
grateful to Steve Rieck for
overseeing the project and

the State of Florida F C CJ ¢ guiding it to a successful

Nassau Campus will be the
training site). Walter Fufidio
helped Ron Flick guide Sci-
ence First through the plan-
ning and permitting process
and navigate the transporta-
tion concurrency gauntlet.
From t he
contact with NCEDB to its
location announcement on
May 12, 2009, barely 120

conclusion in Nassau
County.

Science First will initially
employ twenty people when
it moves to its new, 25,000
square foot facility in the

comp:z Nassau Tradeplex on Janu-

ary 1, 2010. Ground was
officially broken on June 30.
The company expects to fill

days passed. Said Compass Most of its positions locally,

Groupds Ron
never seen a project pro-
ceed so quickly or move so

a ¢ efficiently through the gov-

ernmental process as Sci-
ence First. TheNassau
County Board of Commis-
sionersis to be commended
for putting in place a new

lapse, an impossible growth
management process, and
endless litigation at taxpayer
expense. When St. Pete
Beach voters approved four
pro-growth changes to their
comprehensive plan,
Amendment 4 lawyers sued
to overturn the election.
More than a year after voting
to change their comprehen-
sive plan, the people of St.
Pete Beach are still defend-
ing their vote in court. St.
Pete Beach is a town of only
10,000 voters and Amend-

F | and will be conducting inter-

views with prospective em-
ployees in August. If, as the
company expects, a major
acquisition is completed in
2010, an additional 20 simi-
lar local jobs will be created.
Interested parties can reach
Science First by email at
info@sciencefirst.com

ment 4 has already cost its
taxpayers over half a million
dollars in legal fees.

More than 135 organiza-
tions across Florida are op-
posing Amendment 4 for a

15, NCEDBOG s
Affairs and Infrastructure

Page&

Aaron and Nancy Bell of Science First

Courtesy Derek Gee/Buffalo News

oParadi se
Advertising is
uniquely
gualifiedeéebo
0é voted

unanimously to
variety of reasons. On July  offer a resolution

G strongly opposing

Committees, meeting in joint  Amendment 4 for
adoption by
NCEDB¢é€é®O

session, voted unanimously
to offer a resolution strongly
opposing Amendment 4 for

adoption by NCEDB when it
meets on July 28.
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New international marketing brochure on its way

The NCEDBnternational

0. . . t he myketing Gothute ts in itb S staff and Paradise

final phase of editing and
should be off the printing

is designed to tell NasSau
Countyds

investors and business peo-

ple using just a few words
and lots of pictures. The

paragraphs of English text in

the brochure have been
translated into three other
languagedi Spanish, Japa-
nese, and Mandarin Chi-
nesefiso that the brochure
can be used to sell Nassau
County around the world.

Because Nassau County has

always used its waterways
and its port to connect itself
to the rest of the world, the
brochure uses a nautical
theme to tell
story. The headlines for

each section read as follows:
Co unt ythe Amelialsland Tourist

oONassau
First CoastiYour First

Choice For

oNavigating
Hi gher
Sailing By Sea, Land And
Air 6; 0The

st o r ylInternational Com-

Ulpay

between NCEDB

Advertising and
Marketing based in
St. Petersburg,
Florida, with over-
sight by

mittee and the
Fernandina Mari- ®
ti me Exch®
Business Develop- B
ment Committee.
The project has
been funded by an |
international trade
grant from Enter-
prise Florida, Inc,
the state
nomic develop-
ment organization.

Paradise Advertising and
Marketing is providing its
design and production ser-
vices for this project on a
pro bonobasis because of
its existing relationship with

Development Council Para-

B u s dise has been coordinating
Tht he
Pr of i t sketing campaign for the past

council 0s

two years. NCEDB will only
for

tion: An Exceptional Place To produce the brochure.

Live And

Wo r k ¢ Those include translation

Point You In The Right Direc- costs, printing costs, and

tion. o6

The brochure project has
been a collaborative effort

special aerial photography
costs. Aerial photographs
were provided byClydeand

First Coast Reality Check

Where in the severcounty
Northeast Florida region
wouldyou put an additional
1.6 million people and
650,000 new jobs? That
guestion was put to about
300 business, government

and community leaders
from across the First Coast
at the World of Golf Village
in St. Augustine on May 22.
These population and job
growth number
just opull ed

5

the o

1

PLOT A NEW COURSE FOR SUCCESS.

TRAZAR UN NUEVO CURSO PARA EL EXITO
ZEREE KNSR B
BERITE RS

NASSAU COUNTY

ECONOMIC DEVELOPMENT MOARD

NASSAU COUNTY, FLORIDA, U.S.A.

Elizabeth Wilkesof Yulee.
Other photographs in the
brochure were provided by
Rayonierand the Amelia
Island TDC.

0This project
together quite well, and the

product is going to be some-
very
desi gned-

thing wedre
Il t ds
shel f i fe, o
ecutive DirectorSteve Rieck

oOWe are

h a:

t o
sai |

@il llanged u |

leyand the TDC for introduc-

ing us to the professional

staff at Paradise Advertising
Mar keting.

and
been a pleasure to work
with,d he sai

Theydre the

jection of trends for our re-

gion over the next 50 years,
produced by theGeoPlan
Center at the University of

Floridee witle additibnal
SEEREALITYPAGKE 8

ai

d.

mo st

r 6.
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PDRP sumption Working Groupon According to the Countyds
behalf of NCEDB. Comprehensive Emergency
Management Plan, the ESF
The Nassau County PDRP : L
CONTINUED FROM PAGE 4 pilot Coordinator azd ETC 18 is tasked Véltg coordinat-
Project ManagerLisa Flax Chair is Growth Manage- Irgzgl?rl::ggc?l?ringu:;ng;ser-
leading the team. ?&?gig'ﬁﬁé‘){]’:ﬁ?:gar_ gency or disaster. NCEDB
The ETC is made up of repre- heade& the efforts of Nas- will be assisted by the Ame-
ives f id i . : lia Island-Fernandina Beach
sentatives from a wide vari sau County in the planning
f izations in Nas- . Yulee and Greater Nassau *
ety of organizations in Nas-  process. Working groups ONCEDB has
sau County, including county covered.topics such as land Chambers of Commerce as
d municial : , well as theAmelia Island recently been named
and municipal governments,  yse planning and business : :
hospitali f i Lo Tourist Development Council h
ospitality, manufacturing, recovery. Community input . oorist beve as e Count
and Emergency Operations.  \yas requ.ested and incorpo- in fulfilling this role. The ESF
ked - ; 18 role will require NCEDB agency for ESF
NCEDBwas asked to assist 5404 into the plan as well. : .
in the planning process and staff to develop and main- 18¢é60
many of our board members ~ The PDRP covers the plan-  tain a business database
were also involved. NCEDB ~ hing process, an implemen-  that includes point of con-
ChairmanJim Mayoserved tation plan, has vulnerability ~ tact information and com-
on behalf ofBaptist Medical ~ and capacity assessments, ~ pany disaster recovery plan
Center Nassau NCEDB Vice and details a recovery and data. NCEDB will also be
ChairMike Coleserved on redevelopment strategy as required to coordinate with
behalf of the NCEDB and the Well as a recovery and rede- ~ Federal and State agencies
Greater Nassau Chamber of  velopment action plan. Com-  to assist with the delivery of
Commerce NCEDB Immedi- Munications and financing businessbased disaster
ate Past ChaiiCris McCon- are also addressed. This recovery assistance.
nell served on behalfofthe 01 1 ving docume o0 tive Technical
Nassau County School ter and postdisaster imple- 1, inee will continue to
Board, NCEDB Board Mem-  mentation schedules, with meet at least annually after
ber Jeff Lawrenceserved on policies to reduce vulnerabil- the plan is implementyed to
behalf of the AIFBY Chamber ity and enhance redevelop- . e\ and update it as
of Commerceand Board ment efficiency. needed. Maintenance of the
MemberDavid Smithserved  \cEDB has recently been plan will be coordinated by
on behalf of O.R.E.M.C. named as the Cthe Countyds Growth Man-

NCEDB Executive Director
Steve Rieckand Executive
AssistantNoelle Perry

agency for ESA8, an Emer-
gency Support Function

agement Department and
the ETC. More information

can be found athttp://
www.dca.state.fl.us/fdcp/
PDRP/index.cfm

Special thanks to our 2&@®09 investors!

which is called to action
once a state of emergency is
declared by the Governor.

The NCEDB is a 503(c)(3)
Not for Profit corporation
and contributions are de-
ductible to the extent al-
lowed by law. Contact the

NCEDB today to learn how
to become an investor and
the benefits of doing so!

served on the Economic Re-

Sustainer:Amelia Island Plantation, Baptist Medical Center, Enterprise Florida, Inc., First National Bank
of Nassau County, Florida Community College, Nassau County Board of Commissioners

Senior PartnerAT&T, First Coast Community Bank, OREMC, TerraPointe Services
Partner:BB&T, SunTrust Bank
Senior InvestorCity of Fernandina Beach, DF Miller Investments, Elkins Constructors, First Federal Bank

of Florida, G&H Land and Timber Investments, Reynolds, Smith & Hills, Southeast Land Corp. of Jack-
sonville, Springer Controls, Town of Callahan, Town of Hilliard Web:www.expandinnassau.com

Investor:Beta-1, Bob Spaeth, Dean Woehrle, FPL, FNB South, Kingsnorth & Company, Make It HappEmail:info@expandinnassau.com
Amelia, Nancy Kilgo, Paul Clark Ford Mercury, Rick Keffer Dodge Chrysler Jeep, Southeastern BankPhone' (904)2258878 or tollfree

Junior InvestorAXIA, Arrow Exterminators, AXIA, Cris McConnell, Don Hughes, Gator Fire ExtinguisH800)671-6774
Sargeds Lawn Car e, Susan Steger

\


http://www.dca.state.fl.us/fdcp/PDRP/index.cfm
http://www.dca.state.fl.us/fdcp/PDRP/index.cfm
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NCEDB joins Cornerstone on business mission to Ireland

NCEDBG s
Steve Rieckwas part of a
sevenrmember business
delegation on a trade mis-
sion to Midwestern Ireland
on June 1720, 2009. The
purpose of the mission was
to continue d|sgu33|ons

fReSn RadeR &f thedor

Partnershipand The Atlantic
$vaywhich began during the
24 Anitjiab Nortgegst Glorida
International Showcase
March 23-25, 2009. The
Atlantic Way is a coalition of
leaders and decisioamakers
in business, education, com-
munity organizations, and
local governments based in
the West and Midwest of
Ireland. The coalition was
established in 2005 to es-
tablish strong alliances and
cooperation between people
and businesses in diverse
locations with the intent of
creating a region of excel-
lence for future economic
and social growth along the
GalwayLimerick/Shannon
corridor. Atlantic Way lead-
ers see

Cornerstone Partnership as
a successful model for re-
gional cooperation and eco-
nomic development which
could be copied in Ireland.

ExecutCentr al

Nort he

to Th
mission are its four pillars of
activity. NCEDB was struck
by the parallels between

these activities and those of
Nassau County
development leadership:

1. Knowledge/Enterprise
(accelerate the knowledge
based regional economy;
retain and grow high quality
jobs)

2. Social inclusion (attack
poverty and barriers to em-

ployment)

3. Tourism/Leisure
(enhance the quality of tour-
ism products in the region;
increase visitors and tourism
revenue)

4. Connectivity/
Infrastructure (secure critical
electronic/high bandwidth
connectivity; increase trans-
port connectivity both within
the region and its connec-
tions to the rest of the
world).

The Cornerstone delega-
tionds
trade mission were to:

e Present information
about market opportunities
in Northeast Florida to Irish
Small and Mediumsized

Enterprises (

e Explain how the seven
county Cornerstone Partner-
ship operates to achieve
quality economic develop-

ment in Northeast Florida;

object’

[ ]
promote trade between the
two regions through our sea-
ports and airports;

e Explore possibilities for
collaboration between the
regionsd tour
tional institutions; and

Share 0Obest
for regional development.

Other members of the Cor-
nerstone delegation in-
cluded Jacksonville Mayor
John PaytonJerry Mallot
President of the Cornerstone
Regional Development Part-
nership; Mike Breen Corner-
stoneds I nter
opment Director;Danita An-
drews, Economic Develop-
ment Director for theClay
County Chamber of Com-
merce; E. Zimmerman Bou-
los, President ofOffice Envi-
ronments and Services of
Jacksonvilleand Chair of the
Jacksonville Economic De-
velopment Commissionand
George GabelAttorney At

. Law forHolland and Knight

and Chair of
International Business Com-

mittee.

Mission hosts in Ireland in-
cludedBri an Qo&6Co
Chairman of The Atlantic
Way,Paul OGhRfTEKX-e
ecutive Officer of The Atlan-
tic Way; andPaddy Duffy
Managing Director ofThe
Right Word Company, Ltd.,
and a founding member of
The Atlantic Way.

Atlantic Way member Frank Murray, CEO of Piercom, Ltd.,

nerstone

_ with Danita Andrews, Mike Breen and Steve Rieck of Cor-

Identify opportunities to Y 0 S
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Reality

municipalities. They used
different colored pieces of
yarn to lay out new transpor-

CONTINUED FROM PAGE 6 tation routes (rail transit

economic modeling done
by the Northeast Florida
Regional Council While
many of the leaders gath-
ered for the Reality Check
probably
to see exactly what hap-
pens by the year 2060,

they were asked to give the

guestion their best in-
for med

Reality Check is a process
that was initiated through
the Urban Land Instituteto
help regional communities
get past preconceived no-
tions and
 0os6 in
collective vision for how we
want our region to look,
grow and prosper. At the
Reality Check event, re-
gional leaders were chal-
lenged to rethink where
and how to grow the First
Coast in a way that added
value to the local economy,
while preserving our envi-
ronment and way of life.
Nassau County was well
represented in the event,
with nearly a dozen patrtici-
pants.

During the morning ses-
sion, Reality Check
opl ayerso
30 table-teams of 10 peo-
ple each. They placed
Lego® bricks (red repre-
senting new residents, yel-
low representing new jobs)
on largescale maps of the
sevencounty First Coast
regioniBaker, Clay, Duval,
Flagler, Nassau, Putnam

bro ku%e;

systems, highways, roads,
bike trails, walking trails,
etc.), and delineate recrea-
tion and conservation areas.

As one might think, there

wo n 0 twadevariety of idedsigener-

ated by each table, but a
surprisingly common set of
guiding principles for future
development; alternate

dguest it&%ﬁoﬁatioﬂ modes; rede-

velopment and urbaniza-
tion; leverage development
off existing and pro-
grammed (planned) trans-
portation; promote incen-

0 g e otiges Rritdnkitg whilei pre-
order

ser@ing Ha@uraerdséuites:a
leverage natural and geo-
graphic resources to maxi-
mize value for existing and
future residents; and create
an educated workforce for
existing and future jobs. In
general, the 30 table sce-
narios could be grouped
into the following growth
patterns: Corridor, Multiple
Growth Centers, Dispersed,
and Urban Compact.

Corridor pattern characteris-
tics included: recognition of
new and existing transporta-
tion corridors; new growth

assigned is mostly mixed

58 ddtnts Acm
pact/nodalfisupporting tran-
sit opportunities.

Multiple Growth Center
characteristics were: pat-
tern of new growth is mixed,;
preserves green space; may
impact rural character of

the region.

Page®

Dispersed pattern charac-
teristics were: most new
growth is assigned in low
rise stacks; new growth is
assigned outside of existing
urban areas; pattern of new P ==
growth may or may not be -~
mixed use; less preservation?

of green space; definite im- /3
pact to redionbsbhdiyced?’

Urban Compact pattern
characteristics included:
most new growth is as-
signed in high population
concentrations; most new
growth is assigned to exist-
ing urban areas; pattern of
growth is mixed; preserve
open spaces; preserve rural
character.

The Multiple Growth Center
pattern generated the great-
est concentration of people
at 5.68 per square mile,
and the greatest concentra-
tion of jobs at 4.00 per
square mile. The Corridor
Pattern generated the low-
est concentration of people
at 2.91 per square mile,
with 3.21 jobs per square
mile.

OAs one
think, there was a
variety of ideas
generated by each
tabl eéod

The Dispersed pattern gen-
erated the greatest need for
new roadways (175.75
miles) and 130.25 miles of
transit system (bus rapid
transit or rail) infrastructure.
The Urban Compact Pattern
generated the least amount
of new roadway infrastruc-
ture (54.5 miles) and the
greatest amount of transit
infrastructure (198 miles).

Reality Check First Coast
sponsors intend to take the
exercise on the road this
fall, with a stop in each of
the seven First Coast coun-
ties, where local citizens will
be invited to play the game.

Feedback or comments on our
newsletter? Let us know what
you think!

Contact us at
info@expandinnassau.com

mi g ht


mailto:info@expandinnassau.com

76346 William Burgess Boulevard
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NCEDB hosts summer mixer

More than a dozerNCEDBboard mem- variety of del i ci makeupinterms of gender, ethnic- 2 s
bers and staff mingled with an equal to accompany a selection of fine ity, residency and age. He said that
number of guests on Thursday evening, beers and wines. NCEDB will be filling at least one va-

July 9, atCafé @ The Hamptonis Yulee. uring the brief or NC cant Atlarge board position later this
The mi xer was hoste Exe?ﬂgt?%/e &Eg%gﬁ?&ecgga r year, and that the two chambers of
Development Committee, chaired bya- lained when and why NCEDB was commerce will be appointing or reap-
son Muddof AXIA The event was de- greate d. exolained thg organiza- pointing representatives from their
signed to introduce rising executives i o n 5 2 mi s s |g on a organizations this fall, as well. In
from Nassau County companies to cared to accomplish its missior’1 closing remarks, NCEDB Chalim
NCEDB and its leadership in a casual, gason Mudd thenpdescribed how.his Mayothanked Executive Assistant
relaxed setting. Café @ The Hamptons committee is working to helo make Noelle Pernyfor the fine job she did
ownerLynn Newcomernd manager g P in planning the mixer. Another mixer,

. ; NCEDBds | eader shi . . 2
Melody Brownprovided guests with a of Nassau Countysd will be scheduled for later this year.
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